
1 
 

2014 ECC National Conference 

Marist College, Poughkeepsie, New York  
 

Integrating Social Media in ERP Undergraduate Curriculum at 
Farmingdale State College with Industry Enterprise Partnership 

 
Dr. Jill O’Sullivan 

Farmingdale State College 
Gene Caiola 

Synergy Resources 

 

 

Introduction 
 

According to current research businesses today indicate that enterprise social media is 

a highly important part of their overall business strategy so why not provide an 

opportunity for students to learn and understand this at the college level right before 

they plunge into the workforce.  Students in this tech savvy generation know very well 

how to use social media tools to engage so teaching them how to use this to be 

effective in business in an ERP system will provide an advantage for them after 

graduation. With social media taking an increasing role in business, students need to 

know how this is used in organizations to enrich customer service, create new 

marketing strategies, increase sales, and improve the competitive advantage. [1] 

Farmingdale State College, Synergy Resources and Infor Global Solutions are providing 

undergraduate students with the knowledge of integrating social media into the Visual 

ERP product used in their newest course.  

 

Current State 
 

We have clearly seen that the foundation and power of an ERP system is its ability to 

capture and store a wealth of data about how a company is performing in sales, 
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engineering, planning, production and accounting activities.  This model assumes some 

very simple relationships with the end user: 

 End users of the system will set-up certain parameters in the system such as 

part, resources, customers, vendors, etc. 

 Users of the system will then create ‘documents’ from this data such as 

Customer Orders, Work Orders, Purchase Orders, etc. 

 The ERP system will process these documents based on standard business 

terms (i.e. a Customer Order Line will be shipped to a customer). 

 The resulting data from that processing will be available in the ERP database for 

review.  For example, after a week of shipping I can run a report or use a 

Business Intelligence tool to see how many orders shipped on time or late  

This relationship between an ERP user and the ERP system has existed since the early 

MRP systems of the 1960’s. [2] Little has changed since then with the exception of 

perhaps workflow tools that allow events that pertain to specific documents to be sent 

from one individual to another. 

During the last few years a new form of communication has begun in society.  Starting 

with early platforms such as MySpace and followed the widely popular applications such 

as FaceBook, Twitter and LinkedIn, the way that people interact socially has 

dramatically changed.  This paper introduces how this new ‘social media’ way of 

interacting can be applied to ERP and taught to college students. 

Students will understand how a social media environment can be applied to ERP, 

identify the difference between social media and contextual use of data, see how this 

relationship can exist in ERP and understand some of the possible benefits of this use 

of technology. 

 

Social Media and Contextual Information 
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As this new field of ‘Social ERP’ emerges the term ‘contextual’ or ‘in the context’ is 

being used to describe how Social Media is being joined to ERP (or any business 

system for that matter).  In our common days of e-mail or even in the use of the 

common social media platforms it is very typical to receive an attached document, file or 

picture.  This has worked very well in helping us send and share data to one another.  

However, at the point in time that we send a document or a picture that information was 

‘frozen’ into our communication.  The next user that receives the data is getting the 

attachment in exactly the same state as the person who last sent it and may not be 

aware that it may have changed. 

Information in a Social ERP environment is said to be ‘contextual’ because what is 

being shared or followed is a ‘link’ to the actual data in the ERP system that may be 

continually changing.  The order that I saw at 9:00am this morning may have already 

changed two, three or four times and even though when I sent it to you it was in one 

state, the data that you receive has evolved ‘within the context of the ERP system’.  

This is a very important step in the use of Social media in a business environment.  It 

means that while we are all communicating using very robust social media tools we are 

also using data that is up to date at the time we receive it and in turn pass it on to 

others.  This creates the ability for the chain of communication to continually improve 

the data that moves from one user to the next and those users take action upon it. 

 

An Example of Social Media and ERP for Student Understanding  
 

Students will be using a tool called Infor Ming.le™, a comprehensive platform for social 

collaboration, business process improvement, and contextual analytics. They will 

understand how companies can get the most innovative social collaboration 

technologies translated into their business environment and fully integrated across 

business processes. From collaborating alongside core systems like ERP or financials 

to “following” people and objects, Infor Ming.le™ lets companies get work done in ways 

they never thought possible. Companies will be equipped to capture vital corporate 

knowledge, speed response times, and stop reinventing the wheel. [4] 
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What follows is a set of screens that depict an example of how Social media might work 

with ERP in the classroom.  Using Infor Ming.le in this case, a Customer Service 

Representative receives an ‘Alert’ about an order that is expected to ship late.  In the 

first screen we see that the left hand panel of the screen shows him his ‘Alert’s’.  These 

are events that he has set-up to be tracked and immediately communicated to him.  In 

this example an order from the Ford Motor Company is expected to be late. 

 
 

  



5 
 

Figure 1.1 Alert 

 

This employee, Norm sees the alert and then drills into the order.  Here is the first 

example of contextual information.  Norm can see the order exactly in the context of the 

ERP system which means he is seeing live data when he drills down. 

Figure 1.2 Drill Down 

 

When Norm opens the orders he sees that the ‘Projected Delivery Date’ is after the 

‘Requested Delivery Date’.  Norm notices something else as well.  In the top right part of 

his screen he sees that there is a significant drop off in production of the part that Ford 

needs.  This is depicted by the graph in the upper right hand corner of his screen.  
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Figure 1.3 Capacity Graph 

 

Wondering what is causing this he ‘shares’ this information with the production help 

desk 

Figure 1.4 Sharing  

 

On the next screen we see that the Production manager (Raj) sees Norm’s share and it 

has all of the information that Norm is concerned about – the production graph, the 

order and the part information. 
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Figure 1.5 Help Production  

 

Raj assumes that there must be some sort of maintenance work being done on the 

production line.  To see if this is true he shares this information with the Maintenance 

Help Desk.  Remember, just like any social media platform, Norm is also getting this 

feedback that Raj is taking action.  

Figure 1.6 Share Production help Desk 
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Jeremy Little, the Maintenance Manager now sees the request from Raj. 

 

Figure 1.7 Help Desk 

 

Jeremy uses the link to the “Planning Board’ to see what is happening.  You can see 

that this link has brought him directly to the Plant and the work orders that are being 

worked on.  It’s clear that Workorder 10027 is a maintenance workorder that will be 

affecting production.  Raj directs Jeremy to move the maintenance back so Norm’s job 

can finish on time.   

Figure 1.8 Maintenance Planning Board 
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The final thread below is the communication to Norm that this has been done.  

 

Figure 1.9 Feed 

 

 

 
Summary of student lesson  
 

As new tools for communication continue to develop and take on even more forms such 

as mobile devices, etc. it will be critical that these new tools be adapted for use with 
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business systems. This is often called the ‘consumerism’ of business systems because 

it represents the fusion of how we as typical consumers experience data in our lives.  

Think about how easy the many smart phone applications are and how intuitive the flow 

of information is.  The goal then is to provide that same experience to ERP users.  

 

Corporate Issues 

 

Employees can learn the best practices for utilizing social networks for the benefit of the 

company while maintaining secure control. In addition to increasing basic security, 

social media education can help improve the overall performance of social media 

campaigns. Training programs extend beyond basic education into advanced themes 

like social media etiquette and how to use social media to attract new clients.  

 

Conclusion 

 

As the role of social media in business grows increasingly important, reducing the risk of 

a social media disaster also becomes increasingly important. Companies that keep 

social media efforts in departmental silos and fail to manage the proliferation of 

accounts operating on behalf of the business subject themselves to risks that could be 

avoided. A company’s visibility and control allows them to minimize risks while 

leveraging social media to improve customer service, market products and services, 

and gather customer feedback. [3] 

 

Having the opportunities for students to learn these lessons on a real world tool 

integrating Social media into ERP will enrich their classroom experience and benefit 

their future industry contributions.  
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